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0.03% chance of getting hit by ligntning
0.04% chance of clicking on a banner ad
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Welcome! First-time users register here or take a Quick Tour of the site.
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“All the News That's Fit 1o Pramt” Tuesday, November 12, 1996

pewyorbh . bostoa.com

SECTIONS
® Front Page o CyberTunes

LATE NEWS UPDATE

. giiuc; ¢ &-i:x:-. - Two Aircraft Collide
o Arts & Lessure o Travel In Alr Near Delhl.
® Real Estate o Job Market Kjlllng AbOUt 350

¢ Diversions ® Web Specials

NEWS BY CATEGORY IN CYBERTIMES

CLASSIFIEDS | FORUMS Em—ope Bcning on
SERVICES | SEARCH Self-Regulation to
__TABLE OF CONTENTS | (Crowds Looking for Food in Zaire  Control the Internet

Help Center | Low Graphics

PFPLEASTE OFIEN YOUR WINDOW T0O0 THRE WIDTH OF THIS LINE OF TEXT.

Copyright 1996 The New York Times
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Education
Needs

INNnovation

A rew OMV project |
powered by KURER : : = WV




OMV — Austria’s largest listed manufacturing company — sSponsors a wide variety of
valuable and interesting educational programs for women, such as the "Open Lab” IMBA,
scholarship programs at the Montanuni Leoben and University of Vienna, the
“lechnikgueens” program for young women and tech, the "lechnisches
Museum™ In Vienna, several market research initiatives, and mucnh more.

Sut, Nnot enough people were learning about these ":
activities, so they came to KURIER for some help. ' "

And we delivered.
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Our unigue campaign plan leveraged the power of KUR
Ncy of programmat

of soclal media, the reach and cost-efficie
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', the engagement

C buying, and the

trust of print. We challenged the best media agency plans, and we won.
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KURIER Wir haben eine Verpflichtung*

Round Table. Wasum e Wirnsehaft fur e Qualinin der Bldung mitverantwordhich s

VWe kicked off the campaign with _ | _ ;
a roundtable discussion with * [ . Mg v N
members of OMV's team, their f ? S

partners, several invited guests, / B

and our lead editor (and Careers P S~ N P
department head), Sandra Baierl,
a respected and well-known

journalist with a fantastic working
<nowledge of both OMV and the

ISsues at hand.
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We created, directed,

ohotographed and filmed this
exclusive event which served as

the basis tor our online hub,

extended print coverage ano
future content development.
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A multimedia campalgn hub on KURIER.at served as the central point of
contact for exclusive content and allowed us to gather significant 1t party OMV

user data which was used in the programmatic buying phase of campaign.
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Soclal media played a key role
N engaging KURIER's audience
with both serious and fun topics.

Using 18t party data gathered on KURI
we targeted specific groups of our

audience across all our soclal media

outlets to drive the right people to OMV's
content on our network.
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By

OMV trusted KURIER to handle the
ensemble of the social media planning,

buying, execution and analysis for the tichten wolites
campaign.
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OMV was our first strategic partner to take advantage of the new and highly
nnovative "KURIER Campaign Extension’, which offers our top clients the best of
ooth worlds: The unigue and powertul messaging capabllity of Native Advertising
and Content Marketing combined with the data-driven efficiency and reach of
Programmatic Buying.

Our data-driven programmatic campaign

also reached our target audience on
' (201 /) ' o /,"; ~ these popular Austrian sites and drove
| €3 b o . .
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Results: “Education Needs Innovation 2014”

e 9.000.000 contacts via the KU

Bl

-R Network

« 4.,000.000 impressions via the ,Campaign Extension®
e ©65.000 unigue visits to the OMV

e 710.000 clicks Into content via social meaia

o 4.000 completed quizzes

o Print 1. 422.500 copies to 720.000 readers
o Print 2: 209.000 copies to 569.000 readers

and ...

—ducation special




Results: *

—ducation Needs Innovation 2014"

Christoph Meix
Head of Corpo

er

rate

‘By far our most creative and
innovative campaign ot 2014.

Sranding, OMV

1 A\4
oMV










WV
OMV

lh_(-&":.o —y

AN T RA Prouck

~3

Telekurier Online Medien,
Austria

1st Place, Best Digital Advertising
Campaign
Bildung Braucht Innovation
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You can't invent the future
oV INvesting IN the past
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