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Why now?

The gatekeepers on the internet are changing from big media sites to highly 
specific small & midsize content publishers.  
!

This opens up a multi billion-dollar market opportunity.
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Why now?

The gatekeepers on the internet are changing from big media sites to highly 
specific small & midsize content publishers.  
!

This opens up a multi billion-dollar market opportunity.

„
Google announced it will evaluate and rank content over content-source in 
the future“.

Google Inc, 09/2014

Rollout started 07/2015

One wakeup call:
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375,000,000 
Blogs worldwide

Source: cumulative figures of the top 5 blogging platforms

*in these figures only blogs with a minimum Level of 
1000 PIs per months are counted.

small & midsize 
WebsitesAppsShops

25%

CAGR 

(2013,2014)

There are billions of Small and midsize Publishers (SMPs) out there

InstagramPinterest
... and whatever 
comes up in the 

publishing market of 
the future
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Small and midsize publishers are experts for content not for advertisement

Journalists Fashion ladies Frequent travelers Cooks 
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Pain for Small and Midsize Publishers [SMPs]: on average a publisher’s ad-spaces are monetized by 3-5 
different providers and technologies. Each provider/platform requires a different setup and handling.

Display & 
Mobile-Ads

Content

Marketing

Affiliate

Marketing
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26  
direct datapoints

+ 80  
indirect datapoints

blogfoster 
Standard

Facebook

Twitter

Instagram

Audience

Interaction

Performance

Behavior

Likes

Audience

Interests

Media

Follower

Follower

Topics

AgeSex

Interests

Comments

Social Interaction

Clicks

Sales
Views

Content-form

Frequency

Datapoints and attributes needed for clever advertisement
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Getting product links to your site

Publish
Getting Images from 

different Shops
Look for Affiliate-Links 

at diff. providers
Create an Image in 
Photoshop or Paint

</>

Paste Image and Links 
in Code / Article

7

85% 
are skipping!
monetization
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The blogfoster approach for publishers

✓Give Access
✓Easy Interfaces
✓Recommendation algorithms
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