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*Have a representative from your company share any information of your choice with the World
Congress delegates. The only catch: they must complete the pitch in 100 seconds or less!
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Please note: The INMA World Congress registration desk/conference entrance sponsor will be allowed
to increase branding by including signage of their choice next to the INMA registration area and flanking
doors to conference plenary session entrance (all branding, signage, furniture, and decor responsibility
of sponsor).




