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O Represent 85 natlﬁs and publlsh in
15 languages
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~* Thomson Reuters Trust Pr|nC|pIes at
the heart of our orgamzatlon
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THE INTERSECTION OF REUTERS COVERAGE




OUR CULTURE

* Trust * Transformation * Talent
» Delivering news with » Breaking News Hubs » Fostering our talent
no agenda and at :
speed » Fact-checking and > Increasing diversity
verification
» Speed Weeks » NCTJ report
» \Voice assistants v/
» Affinity groups
» Back to the Source > Alin TEEERS -\
» Inclusive culture
» Google Moments
- Di ity i tput
> Adapting TORGUE iversity in our outpu

customers
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NEWSROOM PRIORITIES

*  The most important thing is
our people

* Safety

» Hostile environment
training

» Expansion of operations
team

» Holistic approach
Mental health

. Trauma specialists
» Peer network

» Mental health days
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ACHIEVING OUR BUSINESS GOALS

* Restructured newsroom

» Integrated language services;
automated translations
Newsroom of the Future
Video in the cloud
Breaking News Hubs
* Expanded formats

» Investigations

» Graphics

» Captioned videos

» Aligning visuals and text

» Political briefs
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on

yendence of
newsroon
Oversight: Ethics & Standards
Editor; Founders Share Board
Greater importanfce and
business opportunity in
impartial, fact-bared news
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