
2025 Year of the Agent Orchestration: 
Rethinking Intelligent Collaboration
Mind-Machine Stories
Model updated, weights reconfigured.  



We are expanding our knowledge, thinking, and 
creative editorial capabilities through a digital 
exocortex built on an AI-powered publishing substrate.
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Network of opinion diversity
OUR PERFORMANCE FIGURES

6
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* Agma 03/2023 ** IVW 09/2024 *** IInternal Evaluation 04/2024

Where do we come from? 

● Our strength comes from the regionality of our publishing brands.

● We are always close to the people and topics.

● Think global, act local.
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We’re augmenting stories – creating a 
new frontier where the audience’s mind, 
our internal wisdom, and the world’s 
collective knowledge seamlessly merge, 
shaping experiences that adapt and 
evolve with each moment.

We’re not just telling stories. 
Mind-Machine Stories







https://docs.google.com/file/d/1cP3eoTJ8987RK46B3FM2GoLWBcWg-gQt/preview


https://docs.google.com/file/d/1R0g7KDjW0h7MfNyqfLKTl7oE6zkpSFiy/preview
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build

in an AI Working Environment

for an AI-driven world

workflows
agentic

the future of work



Sequential 
Intelligence 
Thinks. Plans. 

(Re-)Acts.

# AGENTIC WORKFLOWS

https://docs.google.com/file/d/1rWkdzI-VsPTrfIzAeYLoerDQl0KdMtU5/preview


Markus Franz
Chief Technical Officer (CTO)

Thanks!
Connect with me!

markus.franz@ippen-digital.de
www.ippen-digital.de
www.linkedin.com/in/markus-franz

http://www.ippen-digital.de

